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Magical Girls
360 campaign

Posters, Billboards,Banners, And Placements 
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Mood board
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The Story

#MagicalGirls
I discovered a community of people 

online who love cosplaying, dressing 

up as their favourite characters etc. 

however for them its not just for 

cosplay specific occasions, its a full 

time lifestyle choice.

Outside cosplay events such as 

conventions and costume shows, they 

wear bright colouful clothing to show 

off their lifestyle under the name 

ómagical girlô.

This is a term origined to super hero 

girls in cartoons indicating their 

transformation process from a regular 

person to someone in bright colourful 

clothing with super powers.

My idea is to promote an alternative 

lifestyle website for cosplay lovers, 

misfits and free spirits, that they can 

use for their all their daily needs. the site 

contains everything from lifestyle, 

beauty, home , entertainment, blogs etc.

The target audience is younger Females 13-
25 into this lifestyle , however could also 
be aimed to any Female who is into the 
lifestyle choice
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Posters
#MagicalGirls

For the general design I decided to 

show a variety of types of magical girls 

while trying to stick to a pastel theme 

colour with elements of pink. 

The reason behind this is because 

living in London the weather is often 

gloomy, having brighter colours 

plastered around London will hopefully 

spread through word of mouth and  

will catch the attention of a passerby, 

bringing awareness even if they are 

not personally into the lifestyle 

themselves.

The three locations chosen are:

Entrance to Underground Subway

Central London

Inside a cosplay/comic venue

The Idea is mostly advertising these 

posters in areas around London that 

commuters that are into this lifestyle will 

more likely see them on their way to 

their events which mostly take place in 

central London, but also impact the 

general public.

These are examples of how they will 

look around Londoné.
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Posters
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Entrance to Underground Subway
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Central London
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Inside a cosplay/comic venue
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Billboards
#MagicalGirls

For the billboards I wanted to find a 

more balance between typography 

and illustration, as billboards tend to 

be seen from a further distance than 

posters do.

Still wanting to carry on the theme of 

open space and minimalism the 

background was added to add hints of 

colour without it being overbearing, 

the logo was also altered to 

accommodate more space, and allow 

the typography to be more spread out

The three locations chosen are:

Outside a convention/event center

Bus stop

Bigger billboard in the city

Created to support the locations of the 

poster but on a larger scale.

These are examples of how they will 

look likeé.
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Billboard 1
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Billboard 2
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Billboard 3
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Outside A Convention/Event Center
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Bus Stop
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Bigger Billboard In The City
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Banners
#MagicalGirls

For the banners the focus is more on 

typography and balance, more 

designed to provide information as 

people browse the web.

The magical girls logo has been 

altered to aid point all the typography 

to the illustration, directing the viewers 

eyes.

The three locations chosen are:

A conventions website

A bloggers website 

On a Youtubers video

The Idea is to hit where people into this 

lifestyle are more likely to spend their 

time online. They are more likely to see 

the Ads on the conventions website, and 

a Youtuber and bloggers content who is 

also into the lifestyle.

These are examples of how they will 

look around Londoné.
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Banner 1
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Banner 1 variation
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Banner 2
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Banner 3
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A conventions website
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On a Youtubers video
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A bloggers website 
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Animations
#MagicalGirls

To make this a true 360 campaign, I 

have created 3 storyboards to 

illustrate what the animated versions 

of all three designs will looks like

I aimed to show as much as I can 

through illustrations, but included 

more descriptive text to go into further 

detail.

Of the three designs I have animated 

two examples.
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Storyboard Poster
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Storyboard Poster
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Storyboard Poster
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Video Link: Click Here
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https://vimeo.com/303106876


Storyboard Poster
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Storyboard Poster
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Video Link: Click Here
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https://vimeo.com/303107367


Storyboard Poster
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Products, Website, And  Animation 
Series

Viral Campaign
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Subscription 
Box And 
Products

#MagicalGirls

I decided to create a subscription box 

for Magical Girls.

óSubscription boxes are a recurring 

delivery of niche products as part of a 

marketing strategy and a method of 

product distributionô.

The point of Magical Girls is to 

promote a lifestyle, therefore having 

products delivered to their home on a 

monthly basis will be useful.

The box will contain a variety of items 

each month with different themes/types 

of items to be useful and boost creativity

Items examples are:

Pins, Paper Mache', Accessories, 

Beauty products, and even makeup

As well as this it will also contain items 

created solely to promote Magical Girls

Such as t-shirts, mugs, stickers etc.

35



Magical Girls Subscription Box
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Sticker Set Collection
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Magical Girls Emblem Mug ( Cat Edition)
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Magical Girls Emblem Mug ( Shard Edition)
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Magical Girls Emblem Mug ( Rose Edition)
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Magical Girls Emblem T-Shirt ( Cat Edition)
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Magical Girls Emblem T-Shirt ( Shard Edition)
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Magical Girls Emblem T-Shirt ( Rose Edition)
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Video Link: Click Here
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https://vimeo.com/303107533


Marketing
And Website 
#MagicalGirls

I have also included various ways in 

which Magical Girls can spread their 

message online though the use of 

other social media, mobile apps and 

collaboration with other international 

websites that ship subscription boxes 

world wide.

Another marketing idea I have is 

giving these products to influencers of 

this lifestyle who have a large 

following online and in real life ,and 

having them review the boxes and 

helping spread the word. 

The reason behind this is people are 

more likely to take recommendations if 

they are personal.

I created a website (design) of how the 

Magical girls website could look like (not 

including unbranded Magical girl 

products that will be designed and 

produced later)

The campaign will hopefully draw 

people to the website in hopes of 

generating more active users in the 

forms and chats areas in addition aid in 

sales and raising awareness of the 

lifestyle.
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Mobile app/Social Media and Company collaboration
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Series Of 
Animations 

#MagicalGirls
Last but not least is a animation series 

of short 10 second cinematic 

animations that will be displayed 

through online streaming services and 

television.

Using the phrase óIts more than a 

phase, itôs a lifestyleô

Colour is used as a strong theme to 

show the emotional connection to the 

lifestyle and the quote.

The goal of this is to raise awareness of 

the lifestyle and to give validation to 

those who have this lifestyle.

A common theme in the community is 

that a lot of people do not understand 

what they stand for. 

The bigger picture is that they want 

people to have the confidence to show 

their true sleeves regardless if they have 

full time job restrictions, are parents, are 

older, or any other reason thatôs stops 

people who are interested yet do not 

embrace the lifestyle.

I have animated an example and 

created two storyboards as to what the 

series will look like.
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Viral campignboth storyboards
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Viral campignboth storyboards
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Video Link: Click Here
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https://vimeo.com/303107169


TV Ad
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Web (Ad before video)
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Design transferable to Billboards
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Viral campignboth storyboards
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Viral campignboth storyboards
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Entire
Marketing 
Campaign
Summary

SWOT

Strength: unique relationship to 

customers that other retailers don't have.

Weakness: will be predetermined after 

launch as this is a pre launch campaign

Opportunities: subscription/monthly 

themes purchases means better 

communication and feedback from 

customers regularly

Threats: Other companies that are bigger 

and cater to a bigger variety could catch 

on and take this approach too.

4 Pôs of  Marketing

Price: Discounts/promotional codes from 

social media influencers ( affiliate system to 

help track traffic and sales)

Promotion: Direct sales through website 

and influence from series of animation Ad 

clicks (online) 

Product: subscription box, magical girl 

exclusive merchandise ( promotional for 

company but also personal emotional 

support for the buyers)

Place: London streets near lifestyle venues,

collaborations with other companies, comic 

conventions, cosplay events, bloggers , 

Youtubers, social media influencers ( 

collaborations), magical girls own site. web, 

mobile apps, video streaming, social media ( 

targeting hot locations of younger adult/teen 

women)
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Design & Development
Process

.
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General
Design When researching online for magical 

girls, I noticed a lot of them have a 

colour theme and with this colour 

theme they have a specific magical 

óelementô with them for example 

bubbles, stars or hearts .

Knowing this I decided to choose a 

colour theme and show an element in 

each poster to represent different 

magical girls , while sticking to the 

Magical Girls theme colour of hints of  

pink and pastels.

I also wanted the designs to be 

transferable to merchandise and for 

pure aesthetics for home or lifestyle 

wear, in some ways used like an 

emblem, therefore  I decided to 

incorporate minimalism and open space

The reason behind my choice in 

typography is related to the whole 

fantasy/magical vibe. I wanted 

something feminine yet playful.

I tried a variety of styles for the logo and 

ended up choosing the ribbon style, I 

chose this because I liked the idea of 

being able to show the ribbon in multiple 

ways while still using it as ólogoô and still 

having it being recognised as the logo.
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Magical Girls 
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Typography And Logo
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Logo Drafts
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Logo Variations
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Poster
Design Composition Principals

In each poster I have incorporated:

Balance- large to small, slogans and 

bottom text balanced equally

Colourïpastels/colour pallet

Contrast- for ever pastel colour I had to 

colour block so the pastels wouldnôt be too 

overbearing

White Space - minimalism

Scale, and Eye direction ïhierarchy 

balance from magical girl, to elements, 

logo and text draws the viewers eyes 

down

Repetitionïrepetition of ómagical 

elementsô in the posters

Emphasisïfocal point on magical girl

Movement- illusion of movement based 

on hierarchy magical girl ( elements)

Issues I had and how I overcame 

them

Poster 1 is the first I created, therefore it 

was the first one I tried to set my layout 

and colour theme out for. 

Because of this I have a lot more trial 

and error in the first one, however once I 

figured it out the results were applied to 

my other two designs.

I struggled with colour harmony and 

creating a good enough contrast.

I also felt like after I vectorised my 

drawing the install stars design was too 

messy to be minimalistic so a lot of 

changes were made. 
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Poster 1
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Poster 2
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Poster 2
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