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| discovered a community of people
online who love cosplaying, dressing
up as their favourite characters etc.
however for them its not just for
cosplay specific occasions, its a full
time lifestyle choice.

Outside cosplay events such as
conventions and costume shows, they
wear bright colouful clothing to show
off their lifestyle under the name
6magical girl 6.

This is a term origined to super hero
girls in cartoons indicating their
transformation process from a regular
person to someone in bright colourful
clothing with super powers.

My idea is to promote an alternative
lifestyle website for cosplay lovers,
misfits and free spirits, that they can
use for their all their daily needs. the site
contains everything from lifestyle,
beauty, home , entertainment, blogs etc.

The target audience igunger Females 13
25 into this lifestyle, however could also
be aimed to any Female who is into the
lifestyle choice




For the general design | decided to
show a variety of types of magical girls
while trying to stick to a pastel theme
colour with elements of pink.

The reason behind this is because
living in London the weather is often
gloomy, having brighter colours

plastered around London will hopefully
spread through word of mouth and

will catch the attention of a passerby,
bringing awareness even if they are
not personally into the lifestyle
themselves.

The three locations chosen are:
Entrance to Underground Subway
Central London

Inside a cosplay/comic venue

The Idea is mostly advertising these
posters in areas around London that
commuters that are into this lifestyle will
more likely see them on their way to
their events which mostly take place in
central London, but also impact the
general public.

These are examples of how they will
look around Londoné .
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Inside a cosplay/comic venue




For the billboards | wanted to find a
more balance between typography
and illustration, as billboards tend to
be seen from a further distance than
posters do.

Still wanting to carry on the theme of
open space and minimalism the
background was added to add hints of
colour without it being overbearing,
the logo was also altered to
accommodate more space, and allow
the typography to be more spread out

The three locations chosen are:
Outside a convention/event center
Bus stop

Bigger billboard in the city

Created to support the locations of the
poster but on a larger scale.

These are examples of how they will
look likeé .




Flaunt Your Own Colours

.Lifestyle .Bea@g@eyg.Fun .More

Billboard 1




Shamelessness

.Lifestyle TBREGNERMEESE U N .More

Billboard2




slagical Gorg:

Unlock Your Potential

Lifestyle .Beauty Fun cMore

Billboard3




(Nnﬂiraf N

lelunt YOI,H"

‘Lifesty|e

OutsideA Convention/Event Center




(}Mg'\caf;. ~ > i

FEmbrace Shamelessugss ||

.Lifestyle .Beauty .Fun .More

BusStop




g i Gt

Unlock Your CPotentia(

JLifestyle .Beault JFun .MorE
-——_’

BiggerBillboard In The City




For the banners the focus is more on
typography and balance, more
designed to provide information as
people browse the web.

The magical girls logo has been
altered to aid point all the typography
to the illustration, directing the viewers
eyes.

The three locations chosen are:
A conventions website

A bloggers website

On a Youtubers video

The Idea is to hit where people into this
lifestyle are more likely to spend their
time online. They are more likely to see
the Ads on the conventions website, and
a Youtuber and bloggers content who is
also into the lifestyle.

These are examples of how they will
look around Londoné .
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Magical Girls

Flaunt Your Own Colours

i’ frars 14" cdPBieTa U 1y & F U S NS r e

Banner 1 variation
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THE COOLEST EVENTS IN THE WORLD!

Showmasters runs the renowned Film & Comic Con and Collectormania events
across the UK, bringing the biggest line-up of guests and experiences that ahways
delivers for the fans.

Our flagship event, the London Film & Comic Con, attracted over 95,000 visitors in
July 2017 and continues to grow. Meanwhile we continue to work to deliver fan
experiences outside the capital, having opened shows in new cities and towns such
as Newcastle, Cardiff, Sheffield and Bournemouth.

Showmasters’ events attract 3l ages, and all fandoms - whatever your interest. be it
cosplay, autographs, props or meeting fellow fans, our events provide the space you
need to enjoy the things you love!
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A conventions website
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On a Youtubers video
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To make this a true 360 campaign, |
have created 3 storyboards to
illustrate what the animated versions
of all three designs will looks like

| aimed to show as much as | can
through illustrations, but included
more descriptive text to go into further
detail.

Of the three designs | have animated
two examples.




Storyboard

Scene 1 Scene 2
Action: Text gradually appears Action: Text has now fully appearead
Time: Under a second

Magical Girls logo appears and appears to struggle and
compress itself.

Time: Under a second

Page 10of 3



Scene 3

Action: The logo jumps up producing a single rose which
then produces two more, followed by another two.
Time: Under a second

Storyboard

Scene4

Action: The leaves burst out of the roses , relseasing fur-
ther leaves/grass (fx). The magical girl pops out/produces
from the roses along with the emblem behind it.

FX: leaves/grass falls in the scene

. P 20f3
Time: Under a second agese




Storyboard

Action: Text glides in from bottom of the screen
magical girl sways along with earrings
FX: leaves/grass falls in the scene

Time: 4 seconds Page 3 of3
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Video LinkClick Here



https://vimeo.com/303106876
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Scene 1
Action: Text gradually appears in a blur

FX: background scene moves
Time: under a second

Storybogrd

dwn Colowrs

Scene2

Action: Text has now fully appearead
FX: blobby/magical fluid appears
Time: under a second

Yum Coloirs
/)

Scene3

Action: blobby/magical fluid grows bigger
Time: under a second

¥(o wr Colotrs
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Scene4
Action: stars fly around and inside the magical liquid

FX: magical girl is partically revealed with a slight shimmer
Time: under a second

Page 1of 2
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Scene 5

Scene 6

Action: magical girl is fully revealed, ears and hair slightly
move. The magical girls banner shoots out from behind the
FX: magical liquid fades away downwards

Time: under a second

Action: Text flies in form the bottom
Time: under a second

Page 2of 2




Flaunt Your Own Colours
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Video LinkClick Here



https://vimeo.com/303107367

Scene1

Action: background scene moves and the shards around the
magical girl rotate around ( continious)
Time: under a second

Scene3

Action: Text gradually appears in a blur
Time: under a second

Scene 2

Action: magical girls ribbon shoots out from the right hand
side.
Time: under a second
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Scene 4

Action: Text has now fully appearead,
bottom text glides in from the bottom
Time: under a second

Page1of1




Products, Website, And Animation
Series
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| decided to create a subscription box
for Magical Girls.

0 Su b s c boxes are aorecurring
delivery of niche products as part of a
marketing strategy and a method of

productdi stri buti on6.

The point of Magical Girls is to
promote a lifestyle, therefore having
products delivered to their home on a
monthly basis will be useful.

The box will contain a variety of items
each month with different themes/types
of items to be useful and boost creativity

Items examples are:
Pins, Paper Mache', Accessories,
Beauty products, and even makeup

As well as this it will also contain items
created solely to promote Magical Girls
Such as t-shirts, mugs, stickers etc.




Magical Girls Subscription Box
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Sticker Set Collection
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Magical Girls Emblem Mug ( Shard Edition)




Magical Girls Emblem Mudrse Edition




Magical Girls Emblem3hirt ( Cat Edition)




Magical Girls Emblem3hirt (Shard Edition




Magical Girls EmblemShirt (Rose Editioj
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Video LinkClick Here



https://vimeo.com/303107533

I have also included various ways in
which Magical Girls can spread their
message online though the use of
other social media, mobile apps and
collaboration with other international
websites that ship subscription boxes
world wide.

Another marketing idea | have is
giving these products to influencers of
this lifestyle who have a large
following online and in real life ,and
having them review the boxes and
helping spread the word.

The reason behind this is people are
more likely to take recommendations if
they are personal.

| created a website (design) of how the
Magical girls website could look like (not
including unbranded Magical girl
products that will be designed and
produced later)

The campaign will hopefully draw
people to the website in hopes of
generating more active users in the
forms and chats areas in addition aid in
sales and raising awareness of the
lifestyle.
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Women

All Boxes in Women

Beauty
Jewelry

Fitness

Intimates
Womens clothing
Socks

Vacation

Men

Beauty

Food

Moms

Babies

Kids

Teens

Drinks

Fitness

Monthly Boxes for Women That Surprise & Delight

Looking for the best women's lifestyle subscription boxes? Our comprehensive list includes brands big and small, for all
interests and budgets. Check out regular reviews, spoilers, and coupons for our favorite women'’s lifestyle boxes, as well as

news updates and more.

Mobile app/Social Media and Company collaboratic




Last but not least is a animation series
of short 10 second cinematic
animations that will be displayed
through online streaming services and
television.

Using the phrase 061l ts

phase,itd4 a | i festyl eb

Colour is used as a strong theme to
show the emotional connection to the
lifestyle and the quote.

The goal of this is to raise awareness of
the lifestyle and to give validation to
those who have this lifestyle.

A common theme in the community is
that a lot of people do not understand
whatdheyestandfioa n  a

The bigger picture is that they want
people to have the confidence to show
their true sleeves regardless if they have
full time job restrictions, are parents, are
older, or any other reason that® stops
people who are interested yet do not
embrace the lifestyle.

| have animated an example and
created two storyboards as to what the
series will look like.




Scene 1

Camera: Camera is static

Action: Text gradually appears in a blur

FX: Scene is greyscaled apart from hair. Snow falls from the
sky, water waves, hair blows.

Time: 1 second

’

Scene2

Camera: Camera is static

Action: Text has now fully appearead

FX: Scene is greyscaled apart from hair. Snow falls from the
sky, water waves, hair blows.

Time: 1 second

[ 4

Scene3

Camera: Camera has a sudden zoom out

FX: Scene is greyscaled apart from hair. Snow falls from the
sky, water waves, hair blows.

Time: 1 second

It’s More Than A Phase
TP o ——
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Scene 4

Camera: Camera is gradually zooming out
Action: Text gradually appears in a blur
FX: Scene is now full of colour. Snow and ice

particles fall from the sky, water waves, hair blows.
Time: 1 second

Scene 5

Camera: Camera is gradually zooming out

Action: Text has now fully appearead

FX: Snow and ice particles fall from the sky, water waves,
hair blows.

Time: 1 second

Scene 6

Camera: Camera is static

Action: The magical babes logo gradually grows bigger
FX: a light comes out of the mgical girls logo Snow and ice
particles fall from the sky, water waves, hair blows.

Time: 1 second

Page 1of 2
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Scene7

Camera: Camera is static

FX: light along with the magical girls logo scales up and
takes over the scene Scene is now full of colour. Snow and ice
particles fall from the sky, water waves, hair blows.

Time: 1 second

Scene 8

Camera: Camera is static

Action: magical girls logo scales back down

FX: light has now faded away Snow and ice
particles fall from the sky, water waves, hair blows.
Time: 1 second

Page 2 of 2



It’s More Than A Phase

Video LinkClick Here



https://vimeo.com/303107169
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It's More Than A Phast
It’s A Lifestyle




3 YouTube Search

It’s More Than A Phase
we  It's A Lifestyle

Girls

Kawaii Cute Outfits

162,518 views

Hi everyone!

a
So while | was preparina for FanExpo (video comina nextieek) | was trvina to come up with some

SIGN IN

Dettol

SUBSCRIBE

Visit Advertiser's Site

Up next AUTOPLAY .
5 EASY Outfits for School |
Bethany Mota
Bethan,

™

I How to Look Kawaii (According
| to wikiHow)
Kide 5

8 Clothing Tricks Most Guys
Don't Know

mensfashion @

MY MORNING ROUTINE //MOE
YTPO 2018

Web (Ad before video)




(ﬁd“
(1[0rL’ ﬁz’ /17( ty €

Design transferable to Billboards
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Scene 1

Camera: Camera is static

Action: Text gradually appears in a blur. The background
texture wiggles slowly.

FX: Scene is greyscaled

Time: 1 second

Scene2

Camera: Camera is static

Action: text is now fully revealed
wiggles slowly.

FX: Scene is greyscaled apart from hair.
Time: 1 second

Scene3

Camera: Camera cuts to this scene and is gradually zooming
out

action - no movement things are still

FX: Scene is greyscaled

Time: 1 second

ey Lfenyle: :

Scene 4

Camera: Camera static

Action: Text gradually appears in a blur. The background
texture wiggles slowly.

FX: Scene is greyscaled

Time: 1 second

Scene 5

Camera: Camera is static

Action: text is now fully revealed
wiggles slowly.

FX: Scene is greyscaled apart from hair.
Time: 1 second

Scene 6

Camera: Camera is static cuts to this scene from previous
Action: Girl opens eyes

FX: Scene is now full of colour.

Time: 1 second

Page 2 of 2
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Scene7

Camera: Camera is gradually zooming out

Action: hair and ears slightly move, eyes blink

FX: Scene is now full of colour. A collection of colourful blobs
move around the scene like liquid. Some shimmer is scene

falling around the scene
Time: 1 second

Scene8

Camera: Camera is static

Action: The magical girls logo is revealed, along with the
text underneath. stars and the butterfly fly across the
screen.

FX: The colourful blobs bubble up above the girl to then
disintegrate and reveal the lower layer revealing the text
and logo.

Time: 1 second

Page 2 of 2




SWOT

Strength: unique relationship to
customers that other retailers don't have.

Weakness: will be predetermined after
launch as this is a pre launch campaign

Opportunities: subscription/monthly

themes purchases means better
communication and feedback from
customers regularly

Threats: Other companies that are bigger
and cater to a bigger variety could catch
on and take this approach too.

Mar keting

Price: Discounts/promotional codes from
social media influencers ( affiliate system to
help track traffic and sales)

Promotion: Direct sales through website
and influence from series of animation Ad
clicks (online)

Product: subscription box, magical girl
exclusive merchandise ( promotional for
company but also personal emotional
support for the buyers)

Place: London streets near lifestyle venues,
collaborations with other companies, comic
conventions, cosplay events, bloggers ,
Youtubers, social media influencers (
collaborations), magical girls own site. web,
mobile apps, video streaming, social media (
targeting hot locations of younger adult/teen
women)




Design & Development
Process
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When researching online for magical | also wanted the designs to be

girls, I noticed a lot of them have a transferable to merchandise and for
colour theme and with this colour pure aesthetics for home or lifestyle
theme they have a specific magical wear, in some ways used like an

6el ement & with them f emblem, tharefopel | elecided to
bubbles, stars or hearts . incorporate minimalism and open space

Knowing this | decided to choose a The reason behind my choice in

colour theme and show an element in typography is related to the whole

each poster to represent different fantasy/magical vibe. | wanted

magical girls , while sticking to the something feminine yet playful.

Magical Girls theme colour of hints of

pink and pastels. | tried a variety of styles for the logo and
ended up choosing the ribbon style, |
chose this because | liked the idea of
being able to show the ribbon in multiple
ways while stildl usin
having it being recognised as the logo.




Magical Girls




Typography And Logo




Logo Drafts
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Composition Principals Issues | had and how | overcame
In each poster | have incorporated: them

Balance- large to small, slogans and Poster 1 is the first | created, therefore it
bottom text balanced equally was the first one | tried to set my layout

Colour i pastels/colour pallet and colour theme out for.
Contrast- for ever pastel colour | had to

col our bl ock so the ast.el s dnot be too
. P tBecause 3¥ 9n|us II have a lot more trla?

overbearing ; i
White Space - minimalism and error in the first one, however once |

Scale, and Eye direction i hierarchy figured it out the results were applied to
balance from magical girl, to elements, my other two designs.

logo and text draws the viewers eyes

down | struggled with colour harmony and
Repetitionir epeti tion of 06 ma gredtiAga good enough contrast.

el ementsd in the poster §asofeltlike after | vectorised my
Emphasis i focal point on magical girl drawing the install stars design was too

Movement- illusion of movement based messy to be minimalistic so a lot of
on hierarchy magical girl ( elements)
changes were made.
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